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WHO ARE WE
Founded in 1994 GHN is a network of organisations in Ireland providing the national
resource, response, support and expert network for the promotion of HIV prevention
and sexual health and wellbeing for men who have sex with men (MSM).
In using the term ‘men who have sex with men’ (MSM), we in GHN use it in a manner
that highlights the inclusiveness and recognition of the culture and variety of the
communities of men we advocate for and promote HIV and sexual health awareness to.
Namely gay men, bisexual men, transgender men, queer men, male sex workers
and those who don’t use or identify with any term.
GHN MEMBER GROUPS 2019:
BeLonGTo Young Persons Service, Cork Gay Project, Gay Men’s Health Service (HSE),
Gay Switchboard Ireland, Gender Orientation Sexual Health HIV (GOSH) Limerick,
HIV Ireland, LGBT Ireland, Outhouse (LGBT Community Centre), Positive Now,
Sexual Health Centre Cork, Sexual Health West.
GHN liaises closely with LGBTI+ community and groups and commercial social venues,
HIV/sexual health organisations and services and with national and local representatives
from STI/GUM services and the HSE Public Health and Health and Wellbeing
Departments.
GHN BOARD OF DIRECTORS IN 2019
Ciaran McKinney (Chairperson), Bill Foley (Secretary), Mick Quinlan (Treasurer) and
Jamie Kenny. Antainín Breathnach and Jason Doyle resigned in 2019. We would like
to thank them for their contribution. The effort and time they put into the organisation
is much appreciated. We are also grateful that some former members of the Board will
continue to act as advisers to the Board. We are actively recruiting new board members.
If you are interested please send an email to info@ghn.ie.
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GHN
CHAIRPERSON
REPORT
2019

Welcome to this Activity Report 2019 for Gay Health Network. This report was
assembled during the COVID-19 situation in 2020 which, in common with others,
presented many challenges for GHN. GHN in 2019 continued to produce and deliver
on actions with some key events. These included co-organising Gay Health Forum,
contributing to EMIS-2017 Ireland and European reports, including producing two
Community Reports, developing the new LTR/NSA Campaign, and of course the free
availability of PrEP from November.
The GHN communications expert left GHN around March and this role was taken
over by the Development Coordinator. GHN succeeded in continuing some of our
promotions on social media; PrEP, Hepatitis A & B, U=U, STI check-ups and also
promoting man2man and developing the three talking-heads language videos in
French, Spanish and Portuguese. The evaluation of these various campaigns showed
high engagement and awareness.
Nevertheless, what became clear towards the end of 2019 was the need for a defined
post for communications especially, as this report shows, the personnel change
affected the social media promotions. After due consideration the board decided to
review the Strategy development process and we incorporated it into an action for the
Funding request to SHCPP for 2020. Both Strategy Development and Communications
Strategy remain priorities for GHN into 2020.
The SHCPP kindly agreed to directly fund the individual groups delivering on the
personal development programme from 2020. This facilitated GHN, in agreement with
SHCPP, to propose plans to engage two separate positions; an Operations Manager
and Communications Director. We would particularly like to acknowledge the vital role
BeLonGTo, Outhouse and Positive Now play in delivering the PDP.
We in GHN greatly value the partnership we have with the HSE, the SHCPP, the HPSC
and other agencies and governmental departments with whom we work collaboratively.
Our close working relationship with our constituent groups and members remains a
vital part of that partnership. We are delighted to affirm that we have been operating
for 25 years and we hope the deferred plans to celebrate this milestone event will be
held later in 2020.
Ciaran McKinney
(Chairperson)
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GHN
SECRETARY’S
REPORT
2019

The GHN membership last met on 27th April 2019 for our AGM. The main topic was
the announcement of the introduction of PrEP and we were delighted with the roll-out
of the programme from November 2019. We would propose that at any future GHN
meeting might usefully include a discussion on how this is working and to identify any
concerns or issues with the programme. Several attempts to meet as a Network,
in 2019 have been thwarted due lack of availability of members and diary clashes.
The board has been endeavouring to expand its membership for some time. We have
had a number of co-options and resignations in 2019. Newly appointed board members
have resigned due to new careers; inability to give the time required to the board’s
business and clashes with work commitments among other things. The current Board
is now reduced to four members; Ciarán McKinney (Chair); Mick Quinlan (Treasurer);
Bill Foley (Secretary) and Jamie Kenny (Board Member).
The board continued to meet in 2019 and held six further meetings to year end.
GHN was represented at a range of committees and advisory groups including;
EMIS 2017 Report Advisory Committee (HSPC); LGBTI+ Inclusion Strategy Steering
Group (DOJE) Fast Track Cities Consultation Group; MSM Working Group (SHCPP)
and attended HIV Europe Conference among others.
Finally, the Board really need new members to bring energy and new perspectives.
In 2020 we will actively offer co-options to the board from within the GHN Member
organisations. Having more Board members, from the membership, at board level
would help to enhance the communication chain between the board and its member
organisations. Board members co-opted in this way would not be representing their
respective organisations but would work for the Board for the benefit of all the
membership.
Bill Foley
(Secretary)
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GHN
FUNDING &
ACCOUNTS
2019

In 2019 the HSE via the Sexual Health and Crisis Pregnancy Programme (SHCPP)
provided the annual funding of €49,000 and towards the end of 2019, MAC Cosmetics
AIDS Fund provided a further €8,184. There were corporate donations towards Gay
Health Forum (GHF). Overall GHN operates within its budget and provides value for
money with very little administration costs.
The complete annual accounts certified by Conway & Conway are available at
https://gayhealthnetwork.ie/about-us/ghn-annual-reports/
2019 Income

(€86,235)

Annual Funding HSE SCHPP

49,000

MAC AIDS Fund

8,184

Donations for GHF

5,000

Revenue (vat refund)

105

Additional HSE Funds (Special Projects)
2019 Expenditure

23,946
(€87,784)

Special Projects (EMIS, Dispensers, Pride, STI/LTI )

27,703

Personal Development Programme

19,500

Man2Man Campaign Promotion

10,068

Development Coordination

26,277

GHF

4,236

Bank Account 31st December 2018

€43,279

Bank Account 31st December 2019

€41,731

GHN depends on the funding it receives. Our ambition is to seek extra funding to
maintain and expand our promotional and advocacy roles for MSM in Ireland.
We very much appreciate and are thankful to our funders and supporters and
those who made donations.
Mick Quinlan
(Treasurer)
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GHN POLICY &
ADVOCACY
2019

In 2019, with representation on key bodies, GHN promotes and advocates for availability
and increased access to free testing services (HIV & STIs), condoms and lube, PEP and
PrEP etc. GHN raises issues pertaining to HIV related stigma including homophobia
and transphobia. GHN is represented on key committees or working groups related
to the National Sexual Health Strategy.
National HIV Sexual Health Awareness Programme for MSM
Since 2011, GHN has worked in partnership with the HSE introducing the first ever
National HIV Prevention and Sexual Health Awareness Programme for MSM.
See the historic developments of the man2man programme at
https://gayhealthnetwork.ie/man2man-programme/
Building on the achievements of the programme, to promote consistent and sustained
HIV and STI prevention messages among MSM in Ireland, strategic objectives were
agreed and funding is provided to GHN on a year to year basis.
Outline of strategic objectives;
• National Promotion and continuous development of man2man.ie
• Promote social inclusion and increase access to information for harder to reach
groups through social, print and broadcast media.
• Support peer-led outreach service to promote HIV prevention and sexual health at
social venues and to distribute free condoms and lube.
• Respond to emerging trends, in consultation with key stakeholders, by developing
targeted and tailored HIV and STI prevention initiatives.
The evidence-based actions and activities of GHN are also aligned with the aims of
the National Sexual Health Strategy 2015 to 2020, “to improve sexual health and
wellbeing” and “to reduce negative sexual health outcomes” amongst men who have
sex with men (MSM) who are a population group “at increased risk of STIs and HIV”.
To this end, GHN activities in 2019 represent continued strategic outputs along with
our members and partnership groups, including the SHCPP, HPSC and GMHS.
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COMMUNICATION
& PROMOTIONS
ACTIVITY
2019

The annual grant in 2019 from the SHCPP HSE provided funding for the three main
activities of the HIV Prevention and Sexual Health Awareness Programme for MSM:
1. Continue the development and delivery of the man2man.ie programme
2. Personal Development Programme
3. Development and Outreach Coordinator for the Programme
As mentioned earlier the application for funding in 2020 a new post ‘Communications
Director’ was to be initiated in 2020. This is a key post to continue to develop and
support our ongoing sexual health and wellbeing work including an ongoing
communications strategy and to continue and enhance the development and delivery
of the Man2Man Programme, the partnership run by GHN and the HSE’s Sexual Health
and Crisis Pregnancy Programme (SHCPP).
This 2019 report reflects the new realignment of positions and is set out in two
sections Communications and Promotions and Operations Management.
As the communications manager left GHN in March 2019 this role was taken over by
the Development Coordinator. This section of the report deals with communications
and promotions as follows:
MAN2MAN WEBSITE
SOCIAL MEDIA
ADVERTISMENT AND POSTER PROMOTIONS
PRIDE EVENTS AND LED AND CINEMATIC DISPLAYS
WASHROOMS DISPLAY PROMOTIONS
MAN2MAN ADVERTISING CAMPAIGN EVALUATION
ACTIONS FOR 2020
The website was updated with new and emerging information and new messaging
campaign’s, promotional materials: artwork and design (and printing where relevant)
for all GHN activities. There was posts on Facebook and Twitter promoting all
elements and activities relative to Man2Man.ie Programme. There was an increase
in unique website visits to the Man2Man.ie. The impact of any campaign was measured
by data from the website and social media channels and external research and
evaluation.
ANALYTICS RELATING TO 2019 www.man2man.ie
January 1st to December 31st 2019: An increase of 38% compared to same period
2018. There were 83% from Ireland (an increase of 52%) of which 72% of these lived
in Dublin an increase of 52%) of which 72% of these lived in Dublin.
www.man2man.ie 2019
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Users

49356 (+38%)

New Users

(+44%)

Page Views

82070

Languages

Portuguese/Brazilian (+75%), Spanish (+69%), French (+21%)

Location

83% Located in Ireland (72% of these in Dublin)
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COMMUNICATION

SOCIAL MEDIA PROMOTIONS:

& PROMOTIONS

FACEBOOK man2man.ie

ACTIVITY

The number of followers was 4,410 on 31st December 2019. A slight decrease over

2019

2018 (4,489). 96% were male with 73% located in Ireland and of these 43% lived in
Dublin. 18% were aged 24 and younger, 39% (aged 25-34) 27% (35-54) and 6% were
aged 55 and older.
The number engagements and posts (n=27) in 2019 was significantly lower than in
2018 (n=70). There was three boosted (paid post in 2019). This affected the number
reached n= 81,560 with engagement of 3,155 (4%) and Link clicks of 580.
www.facebook.com/man2man.ie 2019
Followers

4410 (minus 2%)

Reach (27 Posts)

81,560

Engagement

4%* (lowest 1% to highest 10% Hepatitis B)

Gender

96% Male

Onward Link Clicks

580

Location

76% Located in Ireland (43 % of these in Dublin)

Age

Aged between:18-34 (64 %), 35-44 (19%), 45> (17 %)

*Note a 1% reach rate is considered very good.
Four top POSTS reach and engagement 2019:
• ‘G’ information scored a 46,500 reach with 1% engagement and Link Clicks.
• GMHS Clinic Closure and Move: 9,405 reach with 2% engagement
• Hepatitis B: 15,800 reach with 10% engagement.
• PrEP also scored highly as a non-paid posts total reach 3,129 with 7% engagement

The only direct comparison available between 2018 and 2019 is for is for the six
months July to December. In 2018 there were 33 Posts with a 69,606 reach and 4%
engagement while in 2019 there were 13 Posts with a 22,174 reach, though with a
higher engagement rate of 8% (due to PrEP and Hepatitis B promotion).
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COMMUNICATION

TWITTER

& PROMOTIONS

There were 22 posts on twitter for 2019 with an 4% increase of followers to 1,258.

ACTIVITY
2019

@man2manireland 2019
Followers

1316 (+4%)

Reach /Impressions 22 tweets

51,961

Profile Visits

1115

Engagement

2.2%

One of the posts in 2019

PLATFORMS PROMOTING man2man.ie
Man2Man is a joint campaign with the HSE SHCPP to promote the safer sex message
to men who have sex with men (MSM). Campaign activity delivered by the HSE for
man2man ran across Search, Digital, Print and Poster displays at venues, and Social
Media managed by Gay Health Network.
ADVERTISEMENTS AND POSTER PROMOTIONS
The Gay Community News (GCN) magazine www.gcn.ie along with some other
community event’s publications are key to communicating with our demographic. GHN
along with the HSE inserted a series of promotional adverts some funded directly by
HSE and others funded by GHN according to issues and needs.
In 2019 in GCN (which has a 33,000 plus distribution) 18 one-page and two half-page
adverts were inserted consisting of: ‘PHONE four Languages’ @man2man.ie (5), HIV
Laid Bare Messaging (4), Bits out for the Labs (3), half page adverts- ‘G Tips for Party’
(2). There were two EMIS-2017 Ireland Community Reports (6 pages) and the new
campaign NSA and LTR (2 pages). Other publications included, the DUBLIN LGBTI
Pride programme, GAZE international LGBTI Film Festival programme which also
included onscreen advert before all film showings in the programme.
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COMMUNICATION
& PROMOTIONS
ACTIVITY
2019

PRIDE EVENTS ‘LED’ AND CINEMATIC DISPLAYS
As in previous years, special messages were conveyed at LGBTI+ Prides; Cork, Dublin
and Limerick using a truck with an LED Display. The displays were also adapted for a
short cinematic advert shown before each screening during the GAZE Film Festival.
WASHROOM DISPLAY PROMOTIONS
GHN along with the HSE engaged media agency arranged for a poster displays based
on the one-page add in GCN and or special posters in relation to Outbreaks. Displayed
around Ireland in 17 LGBT friendly social venues including ‘sex on-venue’ premises,
in Dublin, Limerick, Cork and Galway.
MAN2MAN ADVERTISING CAMPAIGN MEASUREMENT
The HSE Sexual Health and Crisis Pregnancy Programme (the Programme) is a national
programme tasked with implementing Ireland’s first framework for sexual health and
wellbeing, the National Sexual Health Strategy 2015 – 2020. The Programme also has
a statutory responsibility for the delivery of three mandates as originally set out within
the Crisis Pregnancy Agency.
The Programme delivers a programme of research, funding initiatives including crisis
pregnancy counselling services, relationships and sexuality education programmes,
communications campaigns, information provision and policy initiatives.
The business plan for the Programme is based on priority actions as outlined in the
National Sexual Health Strategy 2015-2020 and additional actions related to the crisis
pregnancy mandates. The Programme has responsibility for the implementation and
monitoring of these actions which are reported on through the HSE service planning
process.
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COMMUNICATION
& PROMOTIONS

As part of this programme, the SHCPP works in partnership with GHN delivering multiple advertising campaigns which direct the target audience to the man2man.ie website
for information. SHCPP also run the www.sexualwellbeing.ie and the professional

ACTIVITY

resources include the sexual health newsletter

2019

https://www.sexualwellbeing.ie/for-professionals/supports/sexual-health-newsletter/
Yearly since 2017 the SHCPP engages an outside agency to run a rigorous review of
man2man and other MSM campaign’s awareness. This is achieved through a panel and
individuals recruited for research with the key aim to understand how these campaigns
and website has been performing. Fundamental to understanding how the campaign
has performed was identifying to what extent the campaign has been able to change
behaviours within the specific target group. Below are some findings from this
research evaluation.
FEEDBACK FROM THE RESEARCH 2019
Notable events during the year included ‘World Hepatitis Day’ on the July 28th, the
Minister for Health in October about agreeing with a National PrEP programme and its
launch in November. The highest performing ad was in relation to HIV treatment.
CAMPAIGN PERFORMANCE
While search ads are performing well there was a decline in visits from social media.
Posters, sexual health clinics and search ads are driving awareness of the website.
Awareness of ad campaigns is driven by posters in washrooms

Where saw/heard promotions:
Google Search 26%
Facebook 18%
Instagram 7%,
Twitter 6%
Dating/Hook-up Hook-Up Sites 9%
LGBT (community) Venues (32%)
Sexual Health Clinics (27%)
Pubs/Clubs Toilets (27%)
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FINDINGS FOR
THE KEY
PROMOTIONAL
CAMPAIGNS
2019

Traffic to the www.man2man.ie website increased in 38% as borne out by the HSE
Digital Department findings. Also, respondents to the research showed that 61% are
aware of the Man2Man website (55% in 2018).
Key campaigns in 2019 were ‘GET YOUR BITS OUT FOR THE LAB’
‘FOREIGN BODIES’, and ‘4 LANGUAGES’. Here are some findings below:
‘GET YOUR BITS OUT’

Prompted awareness and likelihood to drive traffic to website has increased significantly.
76% said the main message is to get tested.
39% said they would visit a sexual health clinic after seeing the promotion
62% said they would like to see different body types.
Findings by Year

2017

2018

2019

Spontaneous Awareness

16%

26%

26%

Prompted Awareness

17%

21%

30%

Likelihood to drive visits to Man2Man.ie

33%

23%

30%

‘FOREIGN BODIES’
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FINDINGS FOR
THE KEY
PROMOTIONAL
CAMPAIGNS
2019

Likelihood to drive traffic to website has increased; however, spontaneous awareness
has dropped significantly.
26% think the main message is to be aware when travelling
21% saying it is to get an STI test.
30% said they would get tested after seeing the ad.
Findings by Year

2017

2018

2019

Spontaneous Awareness

17%

30%

17%

Prompted Awareness

17%

27%

28%

Likelihood to drive visits to Man2Man.ie

28%

29%

35%

4 LANGUAGES

HIV, STIs, FREE CONDOMS & TESTING, SUPPORT, PEP, PrEP, DRUGS & ALCOHOL

24% have
seen
the 4 languages
advertising,
which FRENCH,
was introduced
in 2019.
READ
OR DOWNLOAD
INFORMATION
IN ENGLISH,
PORTUGUESE
OR SPANISH
56% visited the site and viewed content in English after seeing the ad.
26% viewed the website in a language other than English after seeing the ad.

M2M Translation Full page.indd 2
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FINDINGS FOR
THE KEY
PROMOTIONAL
CAMPAIGNS
2019

ACTIONS 2020 FOR COMMUNICATIONS AND PROMOTIONS
The review and evaluation findings are discussed between GHN and the SHCPP communications group for MSM and below are some points for actions in 2020.
• Create a dedicated communication director post to review, maintain and increase
promotions across all channels.
• Explore option of leaflets in GP surgeries.
• Continue with poster advertising in pub/ club washrooms.
• Look at different advertising opportunities including GCN.
• Increase promotions at HOOK-Up digital Sites
• EMIS 2017 Ireland Report findings to help shape the direction of the Man2Man
campaign.
• Re-develop the Foreign Bodies campaign as uncertainty over what the main
message is.
• Use different body types for image campaigns.
• Promote awareness of the PEP window 72-hour period

Targeted post messaging to promote man2man.ie and other messaging.
• Increase FACEBOOK posts and encourage engagement of Twitter and also Instagram
• Produce a social media calendar
• UTM tagging should be added to promoted links on Facebook, to see which posts
are driving traffic to the website.
• Review the metatags for the website pages, to increase organic search traffic.
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GHN
OPERATIONS
ACTIVITY
2019

In 2019 GHN continued to engage a part-time Development and Outreach Coordinator
on a twelve-month contract for twenty hours per week. The Role of the Development
co-ordinator is to: facilitate the Board of GHN and carry out tasks of governance in
compliance with best practice; enhance partnerships with GHN member organisations;
to conduct outreach activities and attend relevant events in their specific areas;
represent GHN on any committees and groups that the Board of GHN deem necessary.
This position was re-assessed for the HSE grant-aid application 2020 and it was
re-defined as an Operations Manager Post, thereby separating out the communications
and promotions.
Below is an outline of some of the operations carried out in 2019.
GHN continues to be represented on the Committees for:
EMIS 2017 Ireland and EMIS-2017 Network,
The Department of Justice and Equality’s LGBTI Inclusion Strategy Consultation Group.
The MSM Working Group: SHCPP HSE,
HIV Fast Track Cities Ireland,
The European HIV Prevention Workers Network
The GHN website is continually updated with further historical material, research and
presentations such as ‘From Grid to Quare Sex’ presented at the ‘Cultural Memory
and HIV & AIDS’ at Dublin City University detailing GHA and GHN history
https://gayhealthnetwork.ie/man2man-programme/
FACEBOOK GHN
GHN has fewer direct posts but many re-posts and all are very well received and are
aimed at male and females. There are many groups and agencies linked to the GHN
page. In 2019 there was an increase of Posts related to’ EMIS 2017 Ireland’ Reports,
Gay Health Forum, the European HIV Network, U=U and PrEP.

2019

www.facebook.com/gayhealthnetwork

Followers

616 (+4% over 2018)

Reach (31 Posts)

18,742

Engagement

6% (lowest 1% to highest 19% EMIS Launch)

Gender

78% Male

Location

54% Ireland (60% of these in Dublin)

Age

Aged between:18-34 (37 %) 35-44 (28 %) 45> 35 %

In 2020 GHN will strive to Increase relevant Posts and recruit more followers as a way
to increase advocacy.
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ANNUAL GAY HEALTH FORUM (GHF)

The 17th Annual Gay Health Forum (GHF) 2019 at Dublin Castle was kindly launched
by the Minister for Health Promotion and National Drugs Strategy, Catherine Byrne
TD. This GHF had a comprehensive programme see
https://gayhealthnetwork.ie/gay-health-forum-programme/
The Noel Walsh Presentation dealt with ‘Implementing the national sexual health strategy in relation to MSM’, U=U, and ‘HIV-related discrimination in Ireland’. Overall, this
GHF was a huge success with participants response to the survey monkey bearing this
out and will contribute greatly to the next GHF. The GHN Board particularly wish to
formally thank the organisers: GHN, GMHS and HIV Ireland. There were also donations
and as a result there is €2,500 available for the next Forum. It was agreed to jointly
organise this and GHN will provide the coordination and admin. Further details will be
circulated on this in 2020.

Ciaran McKinney (GHN Chair) Welcoming Participants to GHF 17.
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GHN
OPERATIONS
ACTIVITY
2019

Evaluation of GHF 17 (n=52)
The location, quality of speakers and variety topics scored highly (+80%) and 50% for
catering. 96% of respondents said it met their expectations. While many said it
provided learning opportunities for up-to-date information, networking and seeing
who is working in this area.
Topics/Content for Future GHF:
• More emphasis on the needs of people living with HIV with more input from and
more visibility of people living with HIV.
• More topics, covered PREP and HIV but more on other health issues, syphilis etc.
• Sessions were ambitiously filled and left very little time to ask questions.
• Maybe more time for Q&As or for break-out group discussions.
• Some of the presentations were just overviews/report and it would be good, to go
into more detail, lessons learned etc. around the projects rather than just a report
back.
• Maybe a larger emphasis on mental health.
• Information on immigration and HIV in Ireland
Delivery of Personal Development Programme for MSM and MSM living with HIV
The ongoing delivery of the PDP programme changed towards the end of 2019 as
the SHCPP agreed to fund the groups providing aspects of the programme directly.
Therefore, BeLonGTo, Outhouse and Positive Now meet directly with the SHCPP.
GHN were delighted to hand over individual control to the respective organisations
and ceased any involvement from the end of 2019. Below is an outline some activities
of the PDP for 2019.

PERSONAL DEVELOPMENT COURSE
FOR GAY, BISEXUAL AND MEN WHO HAVE SEX WITH MEN AGED 24 AND OLDER
PDC is a six week course (Tuesday evenings) at Outhouse, 105 Capel St. Dublin 1.

Dates in 2019: 10th September to 15th October
Come along and join others in a friendly setting to:
• Befriend and Assert your sexuality • Learn new communication skills • Build your confidence •
• Understand your emotions • Enhance your relationships • Improve your health & wellbeing •

For more information or to book your free place,
email reception@outhouse.ie or phone 01-873 4999
*PDC is a partnership project funded under the GHN and HSE man2man.ie programme
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GHN
OPERATIONS
ACTIVITY
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PERSONAL DEVELOPMENT COURSE FOR MSM (AGED OVER 24)
Delivered by Outhouse this this report was assembled by the facilitators and it
summarises participant feedback from the four rounds of the PDC held in 2019. A total
of 176 participants provided feedback on the course. The average satisfaction rating
(on a scale of 1 to 5) increased from 4.6 to 5. The average organisation rating (on a
scale of 1 to 5) also increased from 4.6 to 5 across all six weeks. Overall participants
indicated that the sessions achieved the programme objectives. There were requests
for a course on bisexuality.
The following elements were highlighted as the most interesting and useful for each
session:
1. (Befriending our sexuality): homophobia, internalised homophobia, the positive
aspects of being gay/bisexual, celebration of diversity and the opportunity for
self-reflection.
2. (Assertiveness and self-esteem): the different communication and personality
styles, self-esteem and interactivity within the group.
3. (Emotional management and positive thinking): the cognitive-behavioural therapy
model, reframing negative thinking.
4. (Relationships and boundaries): the characteristics of healthy relationships and
healthy boundaries, the drama triangle and unconscious projection.
5. (Sexual health): the influences/effects of family, school and societal attitudes to
wards sex in childhood/adolescence, safe sex practices and the sexual health
services.
6. (Living your best gay life): the recap, revision and overview of previous sessions,
goal setting for the future and the exchange of feedback between participants.
In the comments and suggestions section, the majority of participants expressed
satisfaction and gratitude. It was suggested to include more interactive role plays and
supplementary sessions if possible. All participants who completed the course reported
that they would recommend this course to another gay or bisexual man. ‘We can
conclude from this report that the PDC in 2019 was highly effective and beneficial’.
IN THE KNOW

The personal development programme for MSM aged 24 and younger is provided by
BeLonGTo ‘LGBT Young Peoples Services’. Three of ‘In the Know’ courses to a minimum of 10 participants per course was delivered in 2019.
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MSM LIVING WITH HIV
Continuous development of support for newly diagnosed with HIV in partnership with
Positive Now. GHN are working closely with Positive Now and other MSM living with
HIV to attempt to introduce supports for newly diagnosed gay and bisexual men in
settings such as outhouse.
RESEARCHING MSM

GHN has led on researching MSM since 2000 see https://gayhealthnetwork.ie/research/
In 2019 board members were involved in the publication of Irish data from EMIS2017. The Irish section of the report EMIS-2017 Ireland was published on 3rd October
2019 just after the full European report (published on 23rd September 2020).
Two community reports were also published by GHN and were also widely circulated
in the GCN November and December editions 2019.

PAGE 18

GAY HEALTH NETWORK ANNUAL REPORT 2019

GHN
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EMIS-2017 Ireland report was launched at the National Gallery on October 3rd by Minister Catherine Byrne.

The findings have implications for future strategy of GHN and its member organisations.
A plan to review the report’s findings at a GHN Network meeting were postponed due
to cancellation and suspension of GHN network meetings. It will be addressed at the
next Network meeting. As with MISI 2015 (see GHN 2018 Activity Report) there are a
series of scientific papers to be developed form EMIS-2017 Ireland which will be vital
and useful for design of any further programmes;
Action 2020: As well as some scientific papers GHN is leading on further EMIS
Community Reports: The SHCPP has kindly agreed additions special funding towards
two EMIS-2017 Ireland community reports on ‘Men Living with HIV’ and ‘Men from
Afar’ also towards a 2nd EMIS-2017 Community Report.
GHN 25
Already begun in 2019 we are continuing to highlight the 25 years since GHN was
established including other events prior to this. Over the next year some activities will
reflect this and will be promoted on our social media platforms and website. Keep up
to- date and see the latest video at www.gayhealthnetwork.ie/policy-and-media/
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