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WELCOME TO THE GAY HEALTH NETWORK FACT SHEET
THE FACT SHEET WILL INFORM ALL THE MEMBERS OF THE NETWORK OF
WHAT IS HAPPENING IN EACH OUR MEMBER ORGANISATIONS PLUS ANY
NEWS AND UPDATES IN SEXUAL HEALTH.
This newsletter was launched at the 6th All Ireland Gay
Health Forum (GHF6) in Dublin Castle in June 2008. The
forum provided an opportunity for discussion and networking and presentations from Ireland and abroad. These will
be available soon on www.gaymenshealthservice.ie and
www.gayhealthnetwork.ie. The fact sheet is available to

all of the member’s organisations to inform others in the
sector about what is happening in their organisations like
campaigns and events, and any relevant information your
organisation wants to share with the network. If you have
anything you would like to see in the newsletter send it
to me at HIVhealth@gcn.ie Editor: Noel Walsh.

GAY HEALTH NETWORK (GHN) REVIEW
A REVIEW OF THE WORK OF GHN TOOK PLACE THROUGHOUT THE YEAR
TO DECIDE ON THE WAY FORWARD FOR THE NETWORK.
With new members and lots of new energy, and the
assistance of Peter Clarke, we now have clear guidelines
and are more determined than ever to go forward with
our new three year plan of action, targeting the different

parts of our community with safer-sex and health
promotion messages. The full review and plan is available
for download on the website latest news page
http://www.gayhealthnetwork.ie/news

GHN WEBSITE – www.gayhealthnetwork.ie
THE GAY HEALTH NETWORK WEBSITE HAS BEEN RE-DESIGNED AND
WAS RE-LAUNCHED IN JUNE 2008. IT NOW INCLUDES ALL
PUBLICATIONS IN 8 LANGUAGES. WE WELCOME ALL FEEDBACK
ON THE NEWLY DESIGNED WEBSITE.
The newly designed GAY HEALTH NETWORK website
was launched at the 6th Annual Gay Health Forum.
All literature published by GHN is available on the site
in 8 languages. It is easy to navigate - just click on any

publication and it will give you the option of all the
different languages. For information about any of the
networks partners just click on the link to their website.
www.gayhealthnetwork.ie

HIV & AIDS IN IRELAND
NEW FIGURES HAVE RECENTLY BEEN PUBLISHED BY THE HEALTH
PROTECTION SURVEILLANCE CENTRE ON HIV AND AIDS IN IRELAND.
The HPSC report for 2007 shows there were 362 newly
diagnosed HIV infections, a 7.4% increase compared to
2006, bringing the cumulative total to 4,781. A summary of
the figures relating to MSM (men who have sex with men)
derived from the HPSC report was presented by Mick
Quinlan, GMHS, at the 6th Annual Gay Health Forum:
• In 2007 a third of men were in their 20s, and a further
third were in their 30s, a third were born abroad, and two
thirds resided in the Dublin, Wicklow and Kildare regions.
• There were 75 new infections for MSM compared to
85 in 2006. Though this shows a slight decrease in
numbers, it still maintains a high increase when

compared to 2005.
• 33% were aged under 30 (25% in 2006), 68% under
40 (67% in 2006), 95% were under 50 (90% in 2006),
and 99% were under 60 (97% in 2006).
• 35% were born abroad (28% in 2006), and 43% of
these were from Western European countries
(45% in 2006), while 13% were from sub Saharan
Africa (5% in 2006).
• 68% of men resided in the HSE eastern Dublin, Wicklow
& Kildare region (65% in 2006) and the balance elsewhere.
A full report on the statistics is available at www.hpsc.ie.

RUBBER UP WITH PRIDE
THE NEW CAMPAIGN WAS LAUNCHED FOR IRISH AIDS DAY AND
FOR LGBT PRIDES...
with postcards, adverts, T-Shirts, a mobile Bill Board and
a new safer sex pack distributed around social venues in
Dublin by Johnny. The campaign was covered by many
regional radio stations and in the print media. The Mobile
Billboard proved very popular when driving through the
streets of Dublin on the Dublin Pride Parade.
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POPPERS AND HIV
NEW BRITISH RESEARCH SUGGESTS THAT SNIFFING POPPERS DURING SEX
MAKES HIV INFECTION MORE LIKELY.
The study, ‘Factors associated with HIV serconversion
in gay men in England at the start of the 21st Century’,
suggests that use of poppers during receptive unprotected anal intercourse appeared to be a key risk factor
in acquiring HIV. The study found that the men who
had tested positive were much more likely to have been
using poppers - 80% of those who tested HIV positive
had used poppers, compared to 58% who remained HIV
negative. Furthermore, of the men who reported having
had unprotected receptive anal sex with men they didn’t
know to be HIV negative, 61% of those who tested positive
had used poppers during this type of sex, compared to
32% of those who had stayed HIV negative.

In other words, it appears that while sex without condoms
is a high risk, the same sex using poppers is even more risky.
It is believed that the physiological effect of sniffing poppers
on the blood vessels of the rectum accounts for the
observed increase in HIV transmission. The use of poppers
will increase blood flow to the rectum and swell the
blood vessels. This may result in a higher likelihood of
blood vessels breaking, leading to anal bleeding and an
easier way for HIV to enter the bloodstream. As the use
of poppers relaxes the sphincter (the muscle in the rectum),
the study speculated that men attracted to more forceful
anal sex might be more likely to use poppers. Richard Scholey
from THT presented the findings and the new campaign by
THT at GHF 6.

CHOOSING CONDOMS – THICK OR THIN?
IN THE PAST IT WAS THOUGHT THAT GAY MEN NEEDED THICKER
(‘EXTRA STRONG’) CONDOMS FOR ANAL SEX, BUT NOW, THE MOST
RECENT STUDY CONDUCTED, SUGGESTS THAT REGULAR STRENGTH
(‘STANDARD’) CONDOMS ARE JUST AS GOOD AS THICKER CONDOMS.
The study, ‘An evaluation of a thicker versus a standard
condom with gay men’, involved a randomised, controlled
trial of 283 gay couples in which the performance of
‘standard’ and ‘extra strong’ condoms was recorded.
The study found that, once incorrect or inappropriate use
was removed, there was no significant difference in visible
condom failure between one brand of ‘standard’ condom,
compared to an ‘extra strong’ brand – a 2.5% failure rate

for ‘extra strong’, compared to 2.3% for ‘standard’.
The research found condom thickness not a contributing
factor in condom failure. Its authors concluded “…gay
men no longer need to be encouraged to buy, or be
provided with, extra strong condoms, as failure rates did
not differ between the two different types of condoms.”
More information on the report can be accessed on
www.tht.org.uk.

AN UPDATE ON THE STAMP OUT STIGMA CAMPAIGN
THE STAMP OUT STIGMA CAMPAIGN IS NOW FINISHED ITS FIRST YEAR
AND WE ARE ALL VERY PLEASED WITH THE OUTCOME TO DATE.
THE RESEARCH UNDERTAKEN AS PART OF THE CAMPAIGN WILL
BE PUBLISHED SOON, WRITES NOEL WALSH, CHAIRPERSON.
The TV ads were a great success thanks to all the celebs
who participated. I think we definitely raised the issue of
stigma and discrimination in HIV and made people think,
hopefully stamping it out in the process. It was a great
learning experience for me as chair of the campaign.
It was the first time I had ever worked with the overseas
development agencies such as Trocaire and Concern as
well as Irish Aid. While I would consider myself an AIDS
activist I have always involved myself in HIV and AIDS
in Ireland and while I was very aware of the situation in
developing nations I felt powerless to help. Working with
the overseas agencies made me believe that we can all
make a difference. The SOS campaign was a local and
global project and showing the ads here in Ireland will
make people think about the difficult circumstances people
face here and in the developing nations by highlighting the
stigma and discrimination faced by positive people here

and abroad. We are letting people know that this kind
of treatment has to stop. Even in terms of prevention,
removing the stigma attached to HIV and allowing people
to be open about their diagnoses will enable positive
people to discuss their HIV status without fear of
rejection, stigma, or in some cases, violence. We are
hoping to get more funding this year to continue the
campaign and have decided to set up a management
committee to manage working groups. This will be a
small group and will be elected by various agencies
involved with SOS on the committee. We are looking
for two positive people to get involved and help manage
the working groups. This is a voluntary position and will
not take up much time so if you are interested in making
a difference you can contact me at HIVhealth@gcn.ie
and I will give you all the relevant information.
www.stampoutstigma.ie

A BUSY TIME FOR GHN:
The last year was one of the busiest for GHN with the
publication of Play Safe Play Sexy in 2007 and the PEP
Leaflet in 2008. The meetings for the review and plan
and current campaign and website revamp has added to
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a revitalisation for the members and a serious attempt
to work in partnership with all relevant organisations.
Acknowledgements: GHN would sincerely like
to thank the following for their support: Alternative Miss

Ireland, GMHS/HSE, and especially Peter Clarke for the
consultancy, Maurice Farrell (CREATIONPOD) &
Shelly Farrell (Angry Potato) for donating their time and
expertise freely for the revamped GHN website.
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